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Investment philosophy and objective

Selection process

Manager commentary

.

Certificate key information as of 31.03.2021 Holdings by sector (as % of capital)

Performance one month 6.97%
Performance year-to-date 6.68%
Performance since inception 14.92%
Market exposure 115.00%
Issuing Bank (Moody's credit rating) UBS AG, Zurich (A+ / Aa2)
ISIN number CH0547926060
Management fee p.a. 1.00%
Performance fee 10%, subject to HWM
Liquidity Daily

Largest single holdings As % of deployed capital:

JPMorgan Chase & Co 9.96%
Samsung Electronics Co Ltd 9.24%
LVMH Moet Hennessy Louis Vuitton SE 9.02%
Accenture PLC 8.17%
Alphabet Inc 8.06%

Performance since inception (net of fees): Best and worst performers (1 month, local currency)

Benchmark: MSCI Daily Total Return World Gross EUR

Disclaimer

Amplia Winning Brands is a focused basket of 15 shares, investing in select leading global brands with strong future growth prospects. The objective is to generate capital growth over 
the long term by investing in globally operating, high-quality large-cap companies. Typically these companies command a dominant position in their field of business. Usually they have a 
large market share and possess a superior product or service which is hard to replicate. These companies have demonstrated superior revenue growth over time, and their profitability 
exceeds market average. Historically, such companies have outperformed the broader market in the long-run.
A moderate and constant leverage of 15% is applied to improve the long-term growth prospects and to make use of the ultralow euro borrowing rates.

Investable universe comprises all global large-caps. Companies are select from those with best-performing brands by applying both quantitative and qualitative selection criteria. The 
proprietary quantitative screening captures i.a. changes in brand value and perception, return on equity, balance sheet health and earnings growth. Qualitative screening focuses on 
aspects such as technological leadership, ESG, quality of management and corporate governance. It also focuses on competitive landscape:  vulnerability to disruptive inventions, power 
of competitors, suppliers and consumers and external factors (e.g. legislation and trade politics).

March was a brilliant month for global equities and the certificate. The certificate gained 6.97%, with all 13 of the 15 shares finishing in positive territory. Only Samsung and Nike posted 
minor negative returns.
We continue to consider the prospects for equities bright, thanks to the loose monetary conditions and improving macro economy. With vaccination programs progressing, a return to 
normalcy is nearing. Companies with dominant brands gained market share during the pandemic, and we believe this trend is set to continue in 2021.

Investment risks
In accordance with FCA requirements, it is to be noted that the value of your investment may either rise or fall over time. Your capital is therefore at risk and subject to market movements. Past 
performance is no guarantee for future returns. Furthermore, the Certificate is not suitable for every investor. We recommend that you contact your financial adviser to see if an investment in the 
Certificate is suitable for your individual risk profile.
Issuer risk
The investment is subject to issuer risk, that is, the assets are subject to the issuer's ability to perform its obligations under the product and stay going concern.
No guarantee and no liability
Neither Julius Baer nor Amplia give any guarantee or assurance as to the actuality, accuracy or completeness of the information contained within this presentation. Any investor pondering an 
investment in the Certificate should refer in the first place to the official factual information: the PRIIP KID (in accordance with the EU’s Markets in Financial Instruments Directive II) and and the 
Termsheet for a complete view of the product and its risks.
Target group of investors
Amplia & Co. AG (herein after called “Amplia”) Strategy Certificates are exclusively meant for qualified investors as defined by the country of residence or incorporation of the investor. The 
certificates may not be suitable for non-qualified investors either in Switzerland or within the EEA area. Moreover, the certificates are not meant to be distributed to persons in the United States of 
America or US Persons outside the USA.
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FACEBOOK INC-CLASS A

NESTLE SA-REG

ACCENTURE PLC-CL A

LVMH MOET HENNESSY LOUIS VUI

UNITED PARCEL SERVICE-CL B

MICROSOFT CORP

APPLE INC

AMAZON.COM INC

NIKE INC -CL B
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